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Chinese language volunteers are regarded as the ambassador of Chinese culture. 
The recognition of their role and the realistic status determine the effect of culture 
spread and construction of national impression. Therefore, it is of great importance 
practically and theoretically to study the role of Chinese language volunteers. From 
the perspective of “role recognition theory”, the volunteers play at least two roles: to 
teach Chinese as a teacher and to spread Chinese culture as an ambassador. As the 
carrier of culture, language itself is part of culture. As such, the two roles are finally 
unified to the role of the volunteers' cultural communication, and spreading Chinese 
culture is the ultimate mission of the volunteers. On the other hand, from the 
perspective of cultural communication process, volunteers play their roles at least two 
aspects: as the medium of communication and the main body of communication. 
McLuhan said that the media is an extension of people. Therefore, the social media is 
a comprehensive extension of people in the social media age, the role of the people 
will become more and more important, "everyone can express their own opinion". 
Through interviews and field observation, this paper investigated the current 
situation of the volunteers’ role in cultural communication, analyzed the related 
factors and further provided some strategies and suggestions to strengthen the role of 
Chinese language volunteers during cultural spread. It is expected to offer some 
valuable suggestion to the magnificent task of Chinese culture transmission! More 
importantly, in order to make this study rich and full both theoretically and practically, 
as a case study, we illustrated and analyzed the status of cultural transmission at 
Empress Dowager University Confucius Institute. 
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自 2004 年第一所孔子学院在韩国首尔大学成立以来，截至 2015 年 12 月 1
日，全球 134 个国家（地区）已建立 500 所孔子学院和 1000 个孔子课堂。其中，
亚洲 32 国(地区)110 所，非洲 32 国 46 所，欧洲 40 国 169 所，美洲 18 国 157
所，大洋洲 3 国 18 所。 [3]孔子学院规模的扩大，直接带来的是汉语教师志愿者
这一群体的扩大。2015 年，孔子学院向 118 个国家派出汉语志愿者 5562 人，支
持各省、区、市教育厅（委）派出志愿者 3476 人，向 144 国派出汉语教师、院







表 1：2005-2016 年“孔子学院研究”情况 
出版年 2016 2015 2014 2013 2012 2011 2010 2009 2008 2007 2006 2005
文献数 15 134 367 378 495 358 232 177 134 89 55 24 










































文献数 1640 435 138 90 85 64 58 54 51 43 





























































                                                             
4 “文化休克”，译自 Cultural Schock，是跨文化传播研究领域最具有代表意义的一个概念，由美国人类
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